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Omnichannel?

- Customer needs

- Capability

- Choice



Overall change

- Customer Fulfilment

- Commercial

- Digital

- People



What is inside?

Capability 



Commerical
development

Let’s take a view inside

• PHYSICAL STORE REBUILDING

• DIGITAL SOLUTIONS

• INTEGRATION OF PHYSICAL AND 
DIGITAL SPACE

• MEETING THE EXPERTS

• CUSTOMER SERVICE AREA





Digital tools

27 
products
in total



People focus

Engagement

Upskilling

Inclusive job offering

Organization 
development

Ergonomics

Multiskilling





TACK!


