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x Social Dilemma
Zuboff 2019

® |nterfész-1do es adatadomany
Ohme et al. 2020

x SoMol.o-addikcio

Goggin et al. 2015

. [erminator-szindroma
Garvey & Maskal 2020




Gondolati iv

® Ml-vezérelt media épul koréenk és a
dontéseink mélyére

® Ember-géep kommunikacio
x Uzleti és befolyasolasi modellek
® [arsadalmi ertekek es Mi-etika

® Radikalisan valtozik-e a
mediafogyasztas’?




Az ember-gep
kommunikacio
szinterei

®x Biometria, hang/kep/szoveg vezerles
Dwivedi et al. 2020

x Self-trekkelés, emberi es gepvezerelt media
Neff 2016

x Meédiakultivacio es augmentacio
Raisamo et al. 2019

®x Parhuzamos valosagok es post-truth
Y1 2016

x M valtozott radikalisan?
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Uzleti és
befolyasolasi
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. Adatbiznisz, Finlech, freemium/ev
Phadke 2020

x Automatizacio es prediktiv analitika
Brynjolfsson 2019

x Erzelem-MI
Somers 2019

® Kiszervezett dontesek es ertekek
Feher & Zelenkauskaite 2020

x Nyomas vagy felszabadito erdo?
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Té rsa d a I m i é rté ke k KEY HURDLES TO Al ADOPTION
és Ml-etika

® A semleges algoritmus kerdeskore
Klinger 201

® Megbizhato es méltanyos Ml
Balkin 2017, EC 2019

x \esterseges bolcsesseg es jol-let
Feher & Zelenkauskaite 2020, Jeste et:al.:2020)

®x Homogenizacio vagy diverzifikacio?



Hype Cycle for Artificial Intelligence, 2020
Konkluzio es vita
® Ftika és ertek-kerdes a

CSUCSON

Knowledge Graphs
Intelligent Applications Digital Ethics

Edge Al

Deep Neural Network ASICs

Data Labeling and Annotation Services _ |
Smart Robots

Decision Intelligence

Al Developer and Teaching Kits

Al Governance

Augmented Intelligence

Al Cloud Services
Deep Neural Networks (Deep Learning)
Natural Language Processing (NLP)

Machine Learning
GPU

Neuromorphic Hardware Accelerators

®x Amazon-Netflix tengely

Things as Customers
Responsible Al

Al Marketplaces

FPGA Accelerators

Generative Al
Composite Al

Small Data Chatbots

Artificial General Intelligence

Expectations

x \egul mi fogyasztjuk az Ml-
vezerelt mediat vagy az
fogyaszt (el) minket?

Computer Vision Insight Engines

Cognitive Computing
Autonomous Vehicles

Peak of
Innovation Inflated Trough of Slope of Plateau of
Trigger Expectations Disillusionment Enlightenment Productivity

Time

Plateau will be reached:

() less than 2 years ® 2to5 years @ 5 to 10 years A more than 10 years ) obsolete before plateau As of July 2020
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