Overall structure of the Programme

First year Second year
Spring Fall Spring Fall
Business Intelligence . . Global Marketing Strategic Management
(6 credit) Economics (6 credit) (6 credit) (6 credit)

Applied Statistics and Econometrics
(6 credit)

Production and Process Management
(6 credit)

Business Consulting
(6 credit)

Knowledge Management (6 credit)

Applied Venture Valuation
(6 credit)

Intercultural Business Communication
(6 credit)

Quality Management
(6 credit)

Option Set I1.*
(3 credit)

Social Entrepreneurship,
Technology Commercialization,
Energy Management, Leadership

Development Training, Management
in the Digital Age

Innovation in Positive Management (6
credit)

Advanced Organizational Behavior (6

Project Management

Change Management

Thesis Development

credit) (6 credit) (6 credit) (15 credit)
Option Set I*. (6 credit)
Strategic Human Resource Finance Cases, Leadership and International
Management Advanced Marketing Research, Management
(6 credit) Business Ethics, (6 credit)
Innovation in Positive Management
30 credits 30 credits 30 credits 30 credits

Depending on the time of enrollement, the student can folow the program structure in spring-fall or fall-spring order.

*Please note, the list of the optional modules might be changed by the Faculty. The list of the available courses will be announced at the beginning of each semester within

course registration period. The number of students who can register for a course may be limited. If a course is full you need to choose another available one.




